H&X 1 (Associate Prof. Yoonjae Nam)
Zd3tistn FotgtgEHxsta)
ynam@khu.ac.kr

SER-UECNE

[Ph.D.] Dept. of Communication, State University of New York at Buffalo. (F&F &gt
B LIH 043 B

Dissertation: Corporate social responsibility in a global business system: Affiliation
network analysis of hyperlink relationships among global companies and their
stakeholders (Advisors: Profs. George A. Barnett, Arun Vishwaneth)

[MCIS] (Master of Communication and Information Studies), School of Communication,
Information and Library Studies, Rutgers University, New Jersey (X HALC{ st

HRLA O/ ZESE A

[M.A.] Dept. of Communication, Yonsei University, Seoul, South Korea (S A|CH&t

AR LA O AL

[B.A.] Dept. of Communication, Yonsei University, Seoul, South Korea (& A CHEt
AMEZEESA
o ZAY0Etn MBEHIERE (CfEFEHE, VOU, SO AR) http://media.khu.ac.kr/
o ERHIEHXS
o AHHESINNSH / ADERZR / E3tatE st (FA)
o ZYfistin ZECHSHR FotetZAEH QIHESH O}
o ZYistn F2YAHHQAHEZHE AFATY

e Entertainment Review (HZ 2| 21Zh

+
o
ox
il

o TRAETY| SR QAUEBGD| (HFO[AL, St NS ESD| (HFO[A}, HEO|AY
DA AP ISt (O[AL HERIY) ot=atdsts| (HEO|AD,
ot=7{ LA 0|dst| (HEO[AL

e SFHEL oE XEQY (2015-2018), M BHZAL X2 ¥ (2018-2019),
ot 2t d3AL AH22l™ (2020-)

e Japan Foundation Fellowship (2015-2016) - International Christian University
(EREEHAF) YA


mailto:ynam@khu.ac.kr
http://media.khu.ac.kr/

e UC Davis Visiting Scholar (2019-2020)

FRATEOF Y MH:
Research interests
Communication, Social network & Big data, Semiotics, Cultural study, Information study,

Diffusion, Entertainment, Tourism

<&=& Article / Book / Essay / Book Review (*Corresponding author-u 41 %{X})>

<in English (B&&=&)>

31. Lee, Sangwon, Lee, Seonmi, Joo, Hyemin, Nam, Yoonjae (2021) Examining Factors
Influencing Early Paid Over-The-Top Video Streaming Market Growth: A Cross-Country
Empirical Study, Sustainability (SSCI)
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Tourism (SSCI)

29. Seok, Hwayoon, Barnett, George, A. Nam, Yoonjae* (2021) A social network analysis of
international tourism flow, Quality & Quantity

28. Seok, Hwayoon, Joo, Yeajin, Nam, Yoonjae* (2020) An Analysis of the Sustainable Tourism
Value of Graffiti Tours through Social Media: Focusing on TripAdvisor Reviews of Graffiti
Tours in Bogota, Colombia, Sustainability 12(11) (SSCI)

27. Joo, Yeajin, Seok, Hwayoon, Nam, Yoonjae* (2020) The Moderating Effect of Social Media
Use on Sustainable Rural Tourism: A Theory of Planned Behavior Model, Sustainability
12(10) (SSCI)

26. Lee, Hyungmin, Park, Jinwoo, Nam, Yoonjae* (2020) A Sustainable Solution to
Overtourism in the Social Media Era: An Exploratory Analysis on the Roles and Functions
of Place-Visitor Relationship (PVR), Sustainability 12(7) (SSCI)

25. Li, Lin, Nam, Yoonjae, Yang, Sung-Byung (2019) Exploring the Movements of Chinese Free
Independent Travelers in the U.S.: A Social Network Analysis Approach, Asia Pacific
Journal of Information Systems 29(3) (SCOPUS)

24. Nam, Yoonjae, Lee, Hyungseok & Jun, Jongwoo (2019) The influence of pre-roll
advertising VOD via IPTV and mobile TV on consumers in Korea, International Journal of

Advertising 38(6) (SSCI)



23. Lee, Hyunae, Chung, Namho, Nam, Yoonjae* (2019) Do online information sources really
make tourist visit more diverse places?: Based on the social network analysis, Information
Processing & Management 56(4) (SSCI)

22. Chung, Hee Chung, Chung, Namho, & Nam, Yoonjae* (2017) A Social Network Analysis of
Tourist Movement Patterns in Blogs: Korean Backpackers in Europe, Sustainability 9(12)
(SSClI)

21. Park, Jihoon, Lee, Chulhan, Yoo, Changsok & Nam, Yoonjae* (2016) An analysis of the
utilization of Facebook by local Korean governments for tourism development and the
network of smart tourism ecosystem, International Journal of Information management
36(6) (SSCI)

20. Lee, Sangwon, Nam, Yoonjae*, Lee, Seonmi, & Son, Hyunjung (2016) Determinants of ICT
innovations: A cross-country empirical study, Technological Forecasting & Social Change
110(Sep.)(SSCI)

19. Nam, Yoonjae & Poe, Baek (2016) Weblog, Blogger, Blogosphere, and Beyond:
Phenomenology of Weblog, Korean Journal of Communication Studies, 24(4) (KCl)

18. Kang, Sinuk, & Nam, Yoonjae* (2015) The Effect of Audio-Visual Translation on Perceived
Truthfulness, Social Behavior and Personality: an international journal, 43(1) (SSCI)

17. Nam, Yoonjae (2015) Institutional network structure of corporate stakeholders on global
corporate social responsibility, Quality & Quantity 49(3) (SSCI)

16. Nam, Yoonjae, Lee Yeon-Ok & Park, Han Woo (2015) Measuring web ecology by
Facebook, Twitter, blogs and online news: 2012 general election in South Korea, Quality
& Quantity, 49(2)(SSCI)

15. Kim, Daejoong, Chun, Heasun, Kwak, Youngsun, & Nam, Yoonjae (2014) The Employment
of Dialogic Principles in Website, Facebook, and Twitter Platforms of Environmental
Nonprofit Organizations, Social Science Computer Review, 32(5): 590-605 (SSCI)

14. Kim, Daejoong, Kim, Jang-Hyun & Nam, Yoonjae* (2014) How does industry use social
networking sites? An analysis of corporate dialogic uses of Facebook, Twitter, YouTube,
and LinkedIn by industry type, Quality & Quantity, 48(5): 2605-2614 (SSCI)

13. Nam, Yoonjae*, Barnett, George A. & Kim, Daejoong (2014) Corporate hyperlink network
relationships in global corporate social responsibility system, Quality & Quantity, 48(3):
1225-1242 (SSCI)

12. Nam, Yoonjae (2013) An Empirical Analysis of Auditory Interfaces in Human-computer

Interaction”, International Journal of Contents, 9(3) (KCl)



11. Nam, Yoonjae, Lee Yeon-Ok & Park, Han Woo (2013) Can web ecology provide a clearer
understanding of people’s information behavior during election campaigns?, Social
Science Information, 52(1) (SSCI)

10. Kim, Daejoong & Nam, Yoonjae* (2012) Corporate relations with environmental

organizations represented by hyperlinks on the Fortune global 500 companies' websites,
Journal of Business Ethics, 105(4): 475-487 (SSCI)

9. Chung, Chungjoo, Nam, Yoonjae & Stefanone, Michael A. (2012) Exploring Online News
Credibility: The Relative Influence of Hypertextuality, Interactivity and Multimediality,
Journal of Computer mediated communication, 17(2): 171-186 (SSCI)

8. Nam, Yoonjae* & Barnett, George A. (2011) Globalization of Technology: Network analysis
of global patents and trademarks, Technological Forecasting & Social Change, 78(8):
1471-1485 (SSCI)

7. Kwon, Kyounghee H., Nam, Yoonjae & Lackaff, Derek (2011) Wireless protesters move
around: Joint use of information and communication technologies (ICT) for citizen protest,
Journal of Information Technology & Politics, 8(4): 383-398 (SCOPUS)

6. Nam, Yoonjae* & Barnett, George A. (2010) Communication media diffusion and
substitutions: longitudinal trends from 1980 to 2005 in Korea, New Media & Society,
12(7): 1137-1155 (SSCI)

5. Nam, Yoonjae & Kim, Joohan (2010) Semiotic analysis of sounds in personal computers:

Toward a semiotic model of human-computer interaction, Semiotica, 182 (1/4):269-284
(A&HCI)

4. Kim, Jang Hyun, Kim, Min-sun & Nam, Yoonjae (2010) An Analysis of Self-Construals,
Motivations, Facebook Use, and User Satisfaction, International Journal of Human-
Computer Interaction, 26 (11-12): 1077-1099 (SSCI)

3. Kim, Daejoong, Nam, Yoonjae* & Kang, Sinuk (2010) An analysis of corporate
environmental responsibility on the global corporate Web sites and their dialogic
principles, Public Relations Review, 36(3): 285-288 (SSCI)

2. Rosen, Devan, Kim, Jang Hyun & Nam, Yoonjae (2010) Birds of a feather protest together:
Theorizing self-organizing political protests with flock theory, Systemic Practice and
Action Research, 23(5):419-441 (SSCI)

1. Nam, Yoonjae*, Kwon, Kyounghee H., & Lee, Sungjoon (2010) Does it really matter that

people do zipping ads? Testing the effectiveness of simultaneous presentation advertising



(SPA) in IDTV environment, Cyberpsychology, Behavior, and Social Networking, 13(2):

225-229 (SSCI)
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2. Kim, J & Nam, Y. (2011). The effect of ego-network and cultural familiarity on the Hallyu. In
D. - K. . Kim, & M. S. Kim (Eds.) [Hallyu: Korean Pop Culture Waves in Asia and Beyond].
Seoul National University Press.

1. Nam, Y., Lim, Y. & Park H-W (2011). An Analysis of web visibility by platforms during
campaign. In H-W Park (Ed.) <An introduction to Internet & Social Media> (in Korean).

Yeongnam University Press.
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