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As a leading scholar in smart tourism research, Dr. Koo launched the Journal of Smart Tourism in 2021 and has
been in charge as a co-Editor. Thus far, three issues have been published (Vol.1, Issue 1 in March), Vol.1, Issue
2 in June, Vol.1, Issue 3 in September, Vol.1, Issue 4 in December 2021), (Vol.2, Issue 1 in March, Vol. 2,
Issue 2 in June) internationally. He has managed many special issues of "Smart Tourism” in various international
journals including Electronic Markets, Information and Management, Computers in Human Behaviour,
International Journal of Information Management, International Journal of Tourism Cities, Industrial
Management and Data Systems, Technological Forecasting and Social Change, Asia Pacific Journal of
Information Systems, Asia Pacific Journal of Tourism Research, Sustainability, Tourism Review, Information
Processing and Management, and International Journal of Contemporary Hospitality Management. He is an
author of more than one hundred refereed publications. He is conducting research projects concerning
Information Technology in the context of tourism & hospitality management.

® Research Interest
eTourism/Smart Tourism
® Education

Ph. D. in College of Business Administration, Sogang University, Seoul, South Korea
Master Degree in Management Information Systems, Ajou University, Suwon, South Korea
Bachelor degree in English Linguistics and Literature, Ajou University, Suwon, South Korea

® Employment

(Sep. 1 2020-Aug. 1 2021), Chair, Professor, Smart Tourism Education Platform, Kyung Hee University.

(Feb. 1. 2020 —Aug. 31 2021) Department Chair of Exhibition & Convention Management, College of Hotel &
Tourism Management, Kyung Hee University

(Mar. 1 2019 - Current) Professor, College of Hotel & Tourism Management, Kyung Hee University

(Feb. 2018 - Jan. 2019) Visiting Professor, College of Hospitality and Tourism, University of Surrey, England
(Mar. 2015 - Feb. 2017) Department Chair of Convention Management, College of Hotel & Tourism Management,
Kyung Hee University

(Sep. 2016) Tenured Associate Professor of Convention Management, College of Hotel & Tourism Management,
Kyung Hee University

(Mar. 2014 - Aug. 2016) Associate Professor of Convention Management, College of Hotel & Tourism
Management, Kyung Hee University

(Mar. 2012 - Feb. 2014) Assistant Professor of Convention Management, College of Hotel & Tourism
Management, Kyung Hee University, South Korea

(Mar. 2008 - Feb. 2014) Assistant Professor of College of Business, Chosun University, South Korea

(Jan. 2008 - Feb. 2008) Researcher of Graduate School of Information, Yonsei University, South Korea

(Jan. 2007 - Dec. 2007) Research Professor of BK (Brain Korea) 21, Computer & Information Technology
Research Group, Inha University, South Korea

(Aug. 2004 - May 2006) Faculty Member (Full time instructor), College of Business, Marshall University, West
Virginia, USA

(Mar. 2004 - Aug 2004) Postdoctoral researcher, Management Information Systems Research Center (MISRC),
Carlson School of Management, University of Minnesota, Minnesota, USA

® Academic Activities

(2021-Current) Editor-in-Chief, Journal of Smart Tourism

(2020-Current) Board member of director, IFITT https://www.ifitt.org/

(2020-Current) Asia Chapter Chair of IFITT

(2019 - Current) Editor-in-Chief, The Journal of Internet Electronic Commerce Research
(2017 — 2019) Vice-chairman, The Tourism Sciences Society of Korea
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(2017) Vice-chairman, Business Society

(2017) Vice-chairman, The Korea Society of Management Information Systems
(2017) Vice-chairman, The Knowledge Management Society of Korea

(2016 — 2018) Editor-in-chief, Journal of Korea Service Management Society

Publications 100 papers were published in SSCI journals
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beyond: Introduction to the special issue. Information Systems Frontiers, 15(5), 695-704. (SCIE)

3. Ryoo, S. Y., & Koo, C. (2013). Green practices-IS alignment and environmental performance: The mediating
effects of coordination. Information Systems Frontiers, 15(5), 799-814. (SCIE)

Kim, Y. J., Lee, J. M., Koo, C., & Nam, K. (2013). The role of governance effectiveness in explaining IT
outsourcing performance. International Journal of Information Management, 33(5), 850-860. (SSCI)

2012

Lee, N., Bae, J. K., & Koo, C. (2012). A case-based reasoning based multi-agent cognitive map inference
mechanism: An application to sales opportunity assessment. Information Systems Frontiers, 14(3), 653-668.
(SCIE)

2011

Koo, C., & Wati, Y. (2011). What Factors Do Really Influence the Level of Technostress in Organizations?: An
Empirical Study. In New Challenges for Intelligent Information and Database Systems (pp. 339-348). Springer,
Berlin, Heidelberg. (SCIE)

Koo, C., Wati, Y., Park, K., & Lim, M. K. (2011). Website quality, expectation, confirmation, and end user
satisfaction: the knowledge-intensive website of the Korean National Cancer Information Center. Journal of
medical Internet research, 13(4), 1-13. (SCIE)

Koo, C., Wati, Y., & Jung, J. J. (2011). Examination of how social aspects moderate the relationship between

8



89.

90.

91.

92.

93.

94.

95.

96.

97.

task characteristics and usage of social communication technologies (SCTs) in organizations. International
Journal of Information Management, 31(5), 445-459.

Lee, N., Bae, J. K., & Koo, C. (2011). An agent-based cognitive mapping system for sales opportunity
analysis. Expert Systems with Applications, 38(6), 7016-7028.

Koo, C., Wati, Y., Lee, C. C., & Oh, H. Y. (2011). Internet-addicted kids and South Korean government efforts:
boot-camp case. Cyberpsychology, Behavior, and Social Networking, 14(6), 391-394.

2010

Koo, C., & Wati, Y. (2010). Toward an Understanding of the Mediating Role of" Trust" in Mobile Banking Service:
An Empirical Test of Indonesia Case. J. UCS, 16(13), 1801-1824.

Lee, S. G,, Koo, C., & Nam, K. (2010). Cumulative strategic capability and performance of early movers and
followers in the cyber market. International Journal of Information Management, 30(3), 239-255. (SSCI)

2009

Ryu, 1., So, S., & Koo, C. (2009). The role of partnership in supply chain performance. Industrial Management
& Data Systems. (SSCI)

2008

Song, J., Koo, C., & Kim, Y. (2008). Investigating antecedents of behavioral intentions in mobile
commerce. Journal of Internet Commerce, 6(1), 13-34.

Kim, Y. J., Song, J., & Koo, C. (2008). Exploring the effect of strategic positioning on firm performance in the e-
business context. International Journal of Information Management, 28(3), 203-214. (SSCI)

2007

Koo, C., Song, J., Kim, Y. J., & Nam, K. (2007). Do e-business strategies matter? The antecedents and
relationship with firm performance. Information Systems Frontiers, 9(2-3), 283. (SCIE)

2004
Koo, C., Koh, C. E., & Nam, K. (2004). An examination of Porter's competitive strategies in electronic virtual

markets: A comparison of two on-line business models. International Journal of Electronic Commerce, 9(1), 163-
180. (SSCI)

® Guest Editorial Roles

No Year | Journal (Field, Publisher) Index Special Issue Theme

Electronic =~ Markets  (Business/Management, Smart Tourism: Convergence of Information
1 2015 . SSCI . . .

Springer) Technologies, Experiences, and Theories

. . Smart Tourism Systems: Convergence of

2 2015 Comp u‘ter.s .m Humar{ Behavior - (Psychology, SSCI Information Technologies, Business Models, and

Multidisciplinary, Elsevier) .

Experiences

International Journal of Information Management Generative Smart Tourism Systems: Man-Machine
3 2016 . . . SSCI .

(Information Science, Elsevier) Interaction

International Journal of Contemporary Hospitality . . - .
4 2016 Management (Hospitality, Emerald) SSCI Social Media in Hospitality and Tourism
5 2016 International Journal of Tourism Cities (Tourism, | SCOPU The Application of Smart Tourism to Cities

Emerald) S

Information & Management (Computer science, Smart  Tourism:  Traveler, Business, and
6 2017 . . SSCI L .

Information systems, Elsevier) Organizational Perspectives
7 2017 | Technological Forecasting and Social Change | SSCI How Technology-Enhanced Tourism is
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(Business, Regional & Urban Planning, Elsevier) Transforming Societies, Cultures, and Economics

Information Systems Frontiers (Computer Science,

8 2017 . SCIE Smart, Connected Hospitality, and Tourism
Information Systems)
9 2017 lnformatlon Proce.ssmg & Managem'ent (Computer SSCI Informatics/Data Analysis in Smart Tourism
Science, Information Systems, Elsevier)
10 12018 Sustainability (Green & Sustainable Science & SSCI Mobile  Technology and Smart Tourism
Technology, Environmental Studies, MDPI) Development
11 | 2018 | Journal of Business Research (Business, Elsevier) | SSCI Yalue (;o-destructlon and Online Deviant Behavior
in Tourism
12 | 2018 | Tourism Review (Tourism, Emerald) SSCI Smart Tourism and Competitive Advantage for
Stakeholders
13 | 2019 Asia Pacific J ou'rnal of Tourism Research (Tourism, SSCI Smart Tourism Cities
Taylor & Francis Online)
14 | 2020 Electronic =~ Markets  (Business/Management, SSCT Artificial Intelligence (AI) and Robotics in Travel,

Springer) Tourism and Leisure
Industrial Management and Data Systems
15 | 2020 | (Computer Science/Interdisciplinary Applications, | SCIE

New Technologies for the Tourism and Hospitality

Emerald) Industry

Information Processing and Management Exploration for Spatial Approach in Smart Tourism
16 | 2021 . . . SSCI i

(Computer Science, Information Systems, Elsevier) Cities

® Invited Research and Professional Presentations, Seminars, and Lectures

Workshop Chair: “Shaping the Future of Tourism Education: Discuss Smart Tourism Research and Education,”
in ENTER2021, International Federation for Information Technology in Travel & Tourism (IFITT).
Enter@yourplace, 19-21 Jan.2021. (Participants: Ulrike Gretzel, Cihan Cobanoglu, Lorenzo Cantoni, lis
Tussyadiah, Claudia Brézel, Sangwon Park, Pierre Benckendorff, Zheng Xiang)

Invited Speaker: “Big Data Approach for a Destination: Busan”, Busan Tourism Organization, Forum, Busan, 15
May, 2020.

Workshop Chair: "Smart Tourism City" in ENTER2020, Conference, International Federation for Information
Technology in Travel & Tourism (IFITT). Guildford, England, 9-11 Jan, 2020.

Invited Speaker: "Smart Tourism City" in the Tourism Sciences Society of Korea, Hanman University, Daejon,
July 4-5, 2019.

Workshop Chair: "Al enabled Smart Tourism Experiences" in ENTER 2019Conference, International Federation
for Information Technology in Travel & Tourism (IFITT). Nicosia, Cyprus, 30 Jan - 1 Feb, 2019.

Invited Speaker: "Smart Tourism & Artificial Intelligence" Bournmouth University, England, 26-27 Nov, 2018.
Invited Speaker: “Smart Tourism: Challenges for the Future” APTA 2017 Annual Convergence, Busan Korea,
18-21 June, 2017.

Invited Speaker: “Innovative, Convergent, Valuable Tourism” Asia Pacific Forum 2017,Deagu Korea, 22-24 June,
2017.

Workshop Chair: “2017 Bilateral Korea-Japan Research Colloquium: Smart City &Tourism Framework,”
Okinawa, Japan, 19-21 Feb, 2017.

Presenter: “2015 Winter Collaboration Research Colloquium: China-Korea Smart Tourism,” Nankai University,
China, 29 Dec, 2015.

Presenter: “2015 Summer Collaboration Research Colloquium: Discovering Meanings and Directions on
Tourism, IT, and Design,” Tokyo Institute of Technology (Ookayama Campus), Japan, Aug 27, 2015.

Presenter: “Where Are We Now and Where Are We Heading” Presenter, “Smart and Connected Tourism
Technologies.” Industry Focus Workshop, ENTER 2015.Conference, International Federation for Information
Technology in Travel & Tourism (IFITT). Lugano, Swiss, 3-5 Feb, 2015.

Presenter: “Smart Tourism Competitiveness Index Development” Beijing China, 29 Dec, 2014.

Workshop Chair: Smart Tourism Ecosystems. Workshop, ENTER 2014 Conference, International Federation
for Information Technology in Travel &Tourism (IFITT), Dublin, Ireland, 24 Jan, 2014.

Invited Speaker: “Smart Destinations”, IFITTS’ Google+ Hangout and YouTube Channels, International
Federation for Information Technology in Travel &Tourism (IFITT), 9 June, 2014.

Invited Speaker: 1st UNWTO Regional Conference on Tourism Partnerships Future Tourism for Asia and the
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Pacific, “Smart Tourism Theory and KTO’s Smart Tourism Marketing Case Study,” InterContinental Seoul COEX,
Seoul, Republic of Korea, 1-2 June 2013.

® Projects

Pl. Sustainable Smart Tourism & Hospitality Education Platform, National Research Foundation
(2020.09.01~2027.08.31), 5.1 billion (KRW), 4.2 million (USD), 3,896,400 (EURO)

PI. Kyung Hee Fellowship Project 2019.04.01~2021.03.31. 60,000,000 (KRW), 49,679 (USD), 45,840 (EURO)
Practice and Issues for Sustainable Development of Smart Tourism City, National Research Foundation
(2019.09.01 - 2023.08.31)

The Economic Effects of Smart Tourism, Korea Tourism Organization (2019.07.06 - 2019.10.15)

Smart Tourism: Concepts and Cases, National Research Foundation (2018.05.01 - 2020.04.30)

In AirBnB We Trust: Understanding Consumers’ Trust-Attachment Building Mechanisms in the Sharing Economy,
LG Group (2018.01.01 - 2019.01.31)

An analysis on performance and strategy development of Global Ph.D Fellowship, National Research
Foundation (2017.11.01-2018.02.28)

The Investigation on the Pilot Project of Big Data Flagship, Jeju Techno Park (2017.11.01-2017.12.31)
Developing B2B Framework for Safety in Domestic Walking Tourism, Korea Culture & Tourism Institute,
(2017.04.03 -2017.12.29)

Building Competitive Advantage through Creating Smart Tourism Ecosystems, National Research Foundation
(2016.09.01 - 2019.08.31)

The Investigation on Train Transportation Use of Quality of Life, Korea Railroad Research Institute (2015.08.03
-2015.10.31)

Korea-China Global Smart Tourism Competitiveness Index Development, National Research Foundation
(2014.09.01 - 2015.08.31)

Performance Analysis and Development for Research System of Global Research Network, National Research
Foundation (2014.08.29 - 2014.11.28)

Smart Tourism Competitiveness Index Development, Kyung Hee University (2014.03 — 2014.12)

Building Competitive Advantage through Creating Smart Tourism Ecosystems, National Research Foundation
(2013.06.01 — 2015.05.31)

Smart Tourism Survey for International Visitors, Korea Tourism Organization (2013.01 — 2013.02.28)

The Use of Social Media in Travel Information Searches: A Value-Based Adoption and Rejection Dichotomy
Perspectives, Kyung Hee University (2012.03.01 - 2013.02.28)

International R&D Effectiveness Evaluation for Performance Management, National Research Foundation
(2011.12.01 - 2012.03.31)

Green IT Behavior and its Device Usage, Chosun University (2011.04.01 - 2012.03.30)

Ubiquitous Computing Environment & Smart Service Systems Implementation, National Research Foundation
(2010.08.30 -2011.05.30)

The Effective Approach for u-IT Health Project (u-IT Adoption, Information Presentation, Sensing Technology
Development), National Research Foundation (2010.09.01 - 2011.08.30)

Cluster Effects: Focusing on CoP and Absorptive Capacity (2010.09.01 - 2012.08.30)

Firm Performance Impact of Green Practice Coordination in Supply Chain, Jeogseok Logistics Foundation
(2010.01.01 - 2010.12.31)

New Subject and Course Developments of IT Convergence for Undergraduate Majoring [Curriculum Vitae of
Prof.Chulmo Koo] Business Administration & Dual Degree Engineering Students, National Research
Foundation (2009.07.01 - 2011.06.30)

The Satisfaction Model of e-Banking Channels in Indonesia, Chosun University (2009.04.01 - 2010.03.31)

A Study on Information System Interoperability Based on Indirect Mapping Between Multilingual Ontologies,
Korea-Sweden Research Collaboration Program (KOSEF) (2008.10.01 - 2010.09.30)

The Change of Social Relationship among Inter Generations based on the Evolution of Communication Methods,
Korea Information Strategy Development Institute (2008.07.01 - 2008.11.30)

A Holistic Approach on IT Service & IT Governance Management and its Effects: A Conceptual Research Model
and its Empirical Test, Korea Research Foundation (2008.07.01 - 2009.06.30)
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Electronic Strategy and Performance for Online Business Model, Chosun University Annual Academic Fund
(2008.04.01 - 2009.03.31)

Absorptive Capacity for Supply Chain Management and Firm Performance, Jeongseok Research Institute of
International Logistics and Trade (2007.08.01 - 2007.12.31)

DEA (Data Envelopment Analysis) for Software Project Productivity: Software Development and Maintenance
Comparison, Korea Research Foundation (2004.04.01 - 2005.03.31)

Awards

(2022) 1st Place, PhD Proposal Awards, ENTER 2022 eTourism Conference “The Different Level of Tourist
Perception to Promotional Message according to the Psychological Distance in the COVID-19 Situation.”
(2019) Excellent Professor of Kyung Hee University

(2018 — 2020) Kyung Hee Fellowship Award, Kyung Hee University

(2017) Research Excellent Award, President from Kyung Hee University

(2017) Research professor of International Collaboration Research, LG YeonNam Foundation

(2017) Best Research Paper Award, The 2017 TOSOK International Conference, “Rationality and Search
Information in Tourism Decisions: Sina Weibo.”

(2016) Best Research Paper Award, Smart Tourism Congress Barcelona (STCB), “The Effect of Price Vs. Safety
Features Information On Consumer Decisions in AirBnB.”

(2015) Best Research Paper Award, The 78th TOSOK International Tourism Conference (Seoul Korea), Title:
“The Antecedents of Business Collaboration and its Consequences in an Exhibition Context: Perspective of
Exhibitor.”

(2015) Best Research Paper Award. World Hospitality & Tourism Forum, “Smart Tourism Destination
Competitiveness.”

(2015) 1st Place, Best Research Paper Award, ENTER 2015 eTourism Conference, “Mediating Roles of Self-
Image Expression: Sharing Travel Information on SNSs.”

(2015) 2nd Place, PhD Proposal Awards, ENTER 2015 eTourism Conference “Online Tourism Review: Three
Phases for Successful Destination Relationships.”

(2015) Best Paper 2nd place, Journal of Information Technology and Management, “IT Usage and Task
Performance in Hospitality Industry.”

(2014) Best Research Paper Award, World Hospitality & Tourism Forum, “Effects of Media Experience on
Destination Contents and Intention to Visit.”
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